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Research on E-commerce Evaluation Under
the Influence of Online Word of Mouth

DENG Lingmin XU Yang

(Department of Information Management, Peking University, Beijing 100871, China)

Abstract: [ Purpose/significance ] Online word-of-mouth can help consumers better understand goods,
identify false and erroneous information, and on the other hand, it can help sellers to improve their management
effect, to further understand users’ satisfaction and publicity effect and to make improvements. [ Method/
process ] This paper builds an online word-of-mouth usefulness influencing factor model and conducts
empirical data analysis on e-commerce platform commodity reviews, verifies the validity of the model, and
finds out the factors that really affect the usefulness of the reviews, thus providing suggestions to consumers
and managers. [ Result/conclusion ] The study finds that the length of the reviews, the extreme rating, with or
without attached pictures, and the number of responses to the reviews have a significant positive impact on the
usefulness of online word-of-mouth, while the rating of scores has a significant negative impact. [ Limitations ]
The opinions of consumers who don’t mark “like” to the reviews are not considered.

Keywords: Online word-of-mouth; E-commerce reviews; Usefulness; Influencing factors
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