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Research on Consumer Health Information
Seeking on Foreign Social Media: Review
and Future Directions

ZHANG Jin' ZHAO Yuehua® TAN Ying’

(1. School of Information Studies, University of Wisconsin-Milwaukee,
Milwaukee, P.O.Box 413 WI 53211, USA;
2. School of Information Management, Nanjing University, Nanjing 210023, China;
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Abstract: [ Purpose/significance | Previous research on consumer health information seeking behavior
rarely discussed how the development of social media changes consumers’ behavior. This study reviews
previous foreign literature regarding consumer health information seeking on social media. The objective
of this study is to provide professionals and institutions concerned with a systematic review of the research
methods and topics that appeared in the foreign research on consumer health information seeking behavior on
social media. [ Method/process | Through literature research, this article reviews and examines the existing

literature published by foreign scholars over the last few years and focusing on consumers’ health information
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seeking on social media. [ Result/conclusion ] The characteristics of health-related topics that social media
users discussed are revealed, and the roles of social media in the process of consumer health information
seeking are explored. In addition, we also discuss the potential advantages and risks of adopting health
information from social media, and provide corresponding suggestions.

Keywords: Consumer health information; Health information needs; Information seeking behavior; Social

media
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Research on New Information
Services Driven by Data

YANG Xinya WANG Ying YIN Weihong

(Chongqing University Library, Chongqing 400044, China)

Abstract: [ Purpose/significance ] The document and information service agencies are in a transition period.
The main purpose of this research is to discuss how to change the current dilemma of innovative services with
a large quantity but poor quality. This paper believes that the right path is to insist on their initial intentions
and focus on improving their core competitiveness, which is information services. [ Method/process ] Taking
the information services of university libraries as examples, after a network survey and a literature review, this
paper finds that there are numerous information service projects but there are very few types of them, and the
value of data is not fully demonstrated. | Result/conclusion | Therefore, this paper proposes to subdivide
users’ needs and build a new information service system driven by data, so as to provide references for the
document and information service agencies, including libraries, to deepen their transformation in the new era.

Keywords: Core competitiveness; Information services; Data-driven; New information services
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